Attending a conference. Networking for business and science.

Lead-in

Complete the abstract below with the words and phrases from the box.

socializing goals hallway conversations

communicate techniques hear presentations

Goals of conference attendance

Attending a conference is a professionally rewarding experience. In addition to .........
with colleagues from other institutions and a trip to a possibly exotic place, the two main
reasons to attend a conference are to ......... andto......... with other researchers.

Listening to presentations will inform you of what others are doing, will inspire research
ideas of your own, and will expose you to different styles of presentation.

You'll also learn that even though listening to the talks is extremely valuable, .........
can be even more fruitful.

You should tell others about your research. Remember to talk first about the ......... of
your research, and only then about the ......... you are using. You have to convince others that
the work is worth hearing about.

You'll learn a lot from talking about your work but remember that no one likes to be in a
conversation in which they only listen. You need to always tell people about your work, but
also be sure to ask others about their work. You'll also learn a lot by listening and by asking
guestions. Keep an open mind, and try to deeply understand their research.

Make a list of goals for attending a conference. Which, to your mind, is the main
one?



Text 1
How to network at a conference

Networking at a conference is easier than you think—even if you are shy or don't enjoy
participating in networking. The benefits from networking in a conference environment are
Immense such as meeting new people who can give you new research, product, or information
that will open up new possibilities for you.

Steps

1. Check out the background information online

Start networking before you even get to the conference. It's important to know who your
fellow attendees will be and what their specializations, business, or expertise is. In particular,
look up the people who will be presenting at the conference. Take the time to visit the
presenters' websites, if relevant. They should also have email addresses on their websites.

2. "Dear X, | will be coming to Z conference where you're presenting and..."

Email the presenters to let them know that you look forward to hearing their talks. These
presenters will appreciate you taking the time. They will, most likely, email you back and thank
you. Now you can re-email them and let them know you will make sure you introduce yourself,
in person, when you see them at the event.

3. Go up and introduce yourself at the event.

Go to the talks of those presenters you have emailed. Go early and sit in the front row so
that you're in a good position to reach them after the talk. Turn off your cell phone if you
haven't already done so. Be attentive so that you can raise any particular points with them
afterward if the opportunity presents itself. After their presentation, introduce yourself,
compliment the presenter on their presentation, saying briefly why you liked it, and ask any
relevant questions that you have

4. Be ready to get to the point quickly.

Presenters, business people, and others associated with the conference will generally be
time-limited and won't get much of a chance to stand around chatting with you. This is an
aspect that often scares novice networkers because they're worried about being tongue-tied. So
be prepared - make a list of questions you'd like to ask the presenter.

One way of getting assurance that your questions are welcome is to preface the
conversation with something like: "Have | caught you at a bad time? | had two quick questions
| wanted to ask you."

5. Listen.



Whatever opportunity you get to network directly with the presenter, be sure to listen well.
A good networker is a good listener and while you're talking to the presenter, focus on them
and their answers to your questions and not on anybody else in the room. Limit your own
talking and encourage the presenter to talk. Stay positive and don't fear pauses. Be considerate
of the fact that the conference is probably more overwhelming for the presenter than it is for
you. Don't be afraid to make notes on your business cards or in your smart phone. This shows
your enthusiasm and willingness. Enjoy talking to the other person. Here is a wonderful
opportunity, so make the most of it by enjoying it as well as trying to connect.

6. See which other conference attendees seem to be with the presenter.

If the presenter came with a team and some of them are part of the audience, try to
network with them and exchange business cards. Let them know what your business, research,
or study is, and see whether it is possible for them to connect you to the presenter in some way,
or even better, find out which other people within the presenter's team are worth connecting
with more deeply in terms of doing business or exchanging information and ideas.

7. Loved your talk, here is a paper I've written since...

Follow up with an email to the presenter. If you can, send a relevant article to the topic they
shared. This will show that you have an avid interest in the topic and that you're willing to share
information with them. And if possible, connect the presenter with other relevant people you
know personally and share information as generously as you can. Keep the channels of
communication flowing; not everyone follows up after networking and they miss enormous
opportunities.

8. Look! That guy | met at the conference said he might be able to help our project!

Stay in touch with the presenter by email and phone. Anything can happen here. It's all
about sharing who you are and what skills you offer to the world of work that should start a
great conversation around connections and opportunities for all those great influences you meet
at conferences.

Learn from it
Vocabulary
networking (n) — co3nanue ceTy MOJE3HBIX JACIOBBIX CBS3eH U KOHTAKTOB;
attendee (n) — yenoBek, MPUCYTCTBYIONIMIA Ha BCTpeue, koHdepenuuu; fellow attendees;

expertise (n) — npodeccuonanusm, npodeccuonanbupie 3Hanus; a field of expertise, share
expertise, a lack of expertise;

reach (v) — nocturuyth, oOpaTuThes; reach a presenter, it is beyond my reach;



relevant (adj) — otHocsmmiics k nmeny, ymecTHbId; relevant topics, if relevant, a relevant
question;

novice (adj) — naunHaroIIMi, HOBOMCIICUCHHBII; @ NOvice networker, a novice actor;

overwhelming (adj) — mnomaBisronvMiA, HENMOMEPHBIA, Ype3BBIYAWHBIN, an overwhelming
atmosphere, an overwhelming feeling;

enthusiasm (n) — saTy3mua3m, peenue; with enthusiasm, be/get carried away by enthusiasm;
avid (adj) — spslid, cTpacTHbI; an avid interest in ..., an avid reader.
Practice

1. Read the text once again and restore the context of the words from Vocabulary
section above.

2. Work with a partner to make up your own sentences with the words from
Vocabulary section.

3. Complete the table forming parts of speech.

Noun Verb Adjective Adverb
networking
attend
relevant
enthusiasm
novice

4. Match to make collocations. Use the collocations in your own sentences.

raise notes
keep the channels cards
make a particular question
business to the point

get flowing



S.

6.
1)

Fill in the blanks with the words from the box.

tongue-tied reached business cards networking

benefits follow up relevant expertise

1. One of the main reasons that people have for attending a conference is the .........
opportunities.

2. | make sure to have my ......... ......... with me at all times and hand those out as
much as | can.

3. If you meet interesting people and you never ......... , it makes no difference.

4. Barbara was the first-time presenter at an annual scientific conference last March and
she couldn’t help being ......... in the presence of famous scientists.

5. The company is keen to develop its own ......... in the area of computer
programming.

6. Howisthat ......... to this discussion?

7. Heturnedround and ......... for his notebook.

8. You should consider the potential ......... of the deal for the company.
Translate these sentences into English. Try to use Vocabulary where suitable.

BoIrosibl akTUBHOTO OOIIEHUS Ha KOH(PEPEHIMSIX OTPOMHBI. Tak, BCTpPEUHM C HOBBIMU
JOJbMU MOTYT JIaTh BaM HOBBIE WJEHW JIJIS MCCIEAOBaHUM WM WH(OpMaIuio, KoTopas
OTKPOET HOBBIE BO3MOXKHOCTH.

2) YcraHOBJIEHHE [IEIOBBIX KOHTAaKTOB BE3[€ W IOBCIOMY — IIpsMas J0pora K YCIexy.

3)

Bcerna momuute 06 »Tom. Ha mro6oMm mepornpusitTii 3HaKOMBTECh XOTSI ObI C JBYMS
JII0JIbMHU, 0OMEHUBANTECh KOHTAKTaMHU, a T103)Ke HAIIOMHUTE O ceOe. YIIbIOKa, SHTYy3Ha3M,
Y CTPACTHBIA HHTEPEC K COTPYTHUYCCTBY U OOIICHUIO — BAITd TTIOMOIITHUKH.

BaM HY>XHO MOCTPOHUTH JOJTOCPOYHBIE KOHTAaKThl M W3BJIE€Ub M3 HUX NOJb3Y. [lepBbii
KOHTAKT TOCJIE BCTPEYM — CaMblii BaXXHBIM. byJeT mpaBWIbHBIM OTHPaBUThH MOCIIE
3HAKOMCTBA MTUCHMO TI0 AJIEKTPOHHOM TTOYTE.

4) Xopolire OTHOIIECHHsI — 3aJIOT Balllel kapbepbl. ECiii kK BaM 00paiaroTcst 3a TOMOIIIbIO,

5)

HE Ba)KHO, KAKOW — HE OTKa3bIBaiiTe. ITO MOXKET OBITh COBET (HABEpHsKA, BbI 001a1aeTe
npodeccoHanbHBIMU 3HAHUSIMU B CBOEH 00J1aCTH), APy KECKas MOAAECPKKA WM BayKHAs
uH(popmalus, KoTopoil Bel Biajeere. CeroHs MOMOXKETE Bbl, @ 3aBTPa — BaM.

C »poii connanbHbIX CETEN HETBOPKUHI HAMHOI'O YIPOCTHWICS. Tenepb TONBKO JICHUBBIN
HE MOJKET Hamucath napy ¢pas HykHbIM JoiM. ColuanbHble CETH MPEeAJIaraloT cpa3y




MOCMOTPETh, KTO C KeM JpyxuT. Bce sTu momu B Bameil ¢peHO-JIeHTE MOryT

l'IOHaI[06I/ITBC$I BaM YK€ cenyac.

Speak about it

. Decide whether these ideas are recommendations to follow or warnings for a
conference attendee. Discuss them in small groups. Add your own ideas.

Never interrupt.

If there are name tags at a conference, wear them. It makes it easier on everyone.
Wear it on your right hand side so that when you shake hands, it remains clearly
visible.

Attend as many conference social events as possible.

Don't lie about anything. Trust is an integral part of networking and your reputation
will be damaged if caught out.

When you arrive early at a session introduce yourself to the people around you.

If you are a student see if the conference is looking for student volunteers. If so,
volunteer to help out in an area where you will have the opportunity to meet many
attendees.

Don't push your ideas. Ask questions instead, first and then, use your ideas to add to
those with whom you are networking.

Make a habit of giving out and requesting business cards.

Follow up with the people promptly after the conference, preferably with a note
relevant to their specific interests.

Avoid swearing or using any language that might be considered offensive. You don't
know people's backgrounds or beliefs, so be respectful at all times.

Contact them from time to time afterwards with something relevant to their interests,
perhaps an article relevant to their interests or scheduling of related conferences you
may attend, to establish and maintain rapport.

Remember not to be greedy and focused on you first. Networking is a relationship
strategy.



2. Role-play the following situations:

a) Student A: you are a novice attendee at a conference (any subject of your interest).
Your style of networking follows recommendations from Exercise 1 above.

Student B: you are a novice attendee at a conference (any subject of your interest).
Your style of networking doesn’t follow recommendations from Exercise 1 above.

b) Student A: you have just listened to a presentation by a renowned expert in a field
of your interest. Come up to the presenter to compliment, ask questions and ensure
further communication.

Student B: you are a renowned expert in X field. You have just given a talk and are
in a good mood to socialize.

¢) Student A: you work for a journal in X field. Your goal at a conference is to
establish as many contacts as possible in order to attract new authors for your
journal.

Students B, C, D, etc: you are conference attendees (think of your names,
positions, professional interests)




Text 2
Social networking for scientists

Connecting scientists across time and space is no longer a problem these days thanks to
the internet and a niche social network called ResearchGATE described as a “Facebook for
scientists” by founder [jad Madisch. A researcher in radiology at Harvard University, Madisch
co-created ResearchGATE after receiving a scholarship to study at the vy League university
and discovering that social networks didn’t offer the tools he needed for scientific collaboration
with the colleagues he had left back home in Germany.

“I’'m originally a medical doctor with a PhD in molecular biology. When I went to
Harvard, | left behind my best friend and research partner who was based in Germany and we
discovered that it was very, very hard to work on our projects.” Madisch and his colleague were
communicating using Facebook and started thinking what they’d need to collaborate more
effectively and include a broader network of scientists with similar interests. Thus the concept
of ResearchGATE was born.

“We started the network about three-and-a-half years ago and already we have more than
700,000 scientists who are members from nearly 200 different countries. Two years ago we
were getting about 50 new sign-ups a day and now we get about 2,500 new registrations each
day. It’s grown unbelievably fast,” says Madisch.

A social networking site that enables scientists to crowdsource research, create
communities, find jobs, publish, share, collaborate and much more, ResearchGATE is built by
scientists for scientists. Free to use, ResearchGATE is the largest and fastest-growing global
network of its kind.

One of the biggest contributions ResearchGATE could make to the scientific community
is enabling researchers and scientists to learn from failures. Alexander Fleming’s stroke of luck
which led to the discovery of penicillin is an anomaly in science. More often successes only
come on the back of years if not decades of mistakes.

Another big contribution ResearchGATE makes is connecting the world’s best scientific
thinkers with researchers in isolated and remote areas of the world. “Some of the biggest value
ResearchGATE is bringing the scientific community is in connecting scientists in countries that
have not really been connected. We’re linking scientists in Africa with scientists in South
America and Russia and creating a network for discussion with specific collaboration tools -
without borders or time issues,” says Madisch.

Though the internet has speeded things up, it has not fundamentally changed how
researchers are connected. Academic communities are still pretty fragmented, frequently
making it hard for scientists to find others doing similar research. And results often are not
shared across disciplines. “Social media is changing attitudes in science and changing how
scientists open their ideas and work to the world,” says Madisch.



At the moment, most of the users are in their 20s. Their favourite activity is to ask each
other questions about practical research problems. They are also busy reading each other's
papers: more than 10m have been uploaded.

Scientists whose reputations are established may be more hesitant, though, and not just
because they are set in their ways. Science is not only about collaboration but also about
competition. This limits what people are willing to share. But Dr Madisch is optimistic. Those
who have grown up with Facebook, he says, know that sharing will improve their research. And
their older colleagues will eventually come around—or retire.

Learn from it
Vocabulary

niche (adj) — y3kocrenmanu3upoBanHblii; a niche social network, a niche product;
tool (n) — maCTpYMEHT, crioco0; an educational tool, a tool for research, collaboration tools;
collaboration (n) — corpyauuuectBo; close collaboration, work in collaboration with...;
enable (v) — mo3BonsaTe; enable scientists to share;
failure (n) — meynaua; end in failure, result in complete failure;
link (V) — coequnsTs, cBsa3biBath; link together;

establish (v) - ycranoButh, oOcCHOBaTh, ykpemnuth, establish a reputation, establish
relationships, establish yourself in the market.

Practice

1. Read the text once again and restore the context of the words from Vocabulary
section above.

2. Work with a partner to make up your own sentences with the words from
Vocabulary section.

3. Complete the table forming parts of speech.

Noun Verb Adjective Adverb

failure
collaboration
hesitant

Link




4. Match to make collocations. Use the collocations in your own sentences.

work on areas
a stroke across disciplines
be set in a scholarship
share projects
receive research
crowdsource one’s ways
remote of luck

5. Fill in the blanks with the words from the box.

crowdsourcing concepts remote scholarship sign fundamentally
1. She'sdecided to ......... up for evening classes.
2. The first year introduces the basic ......... of management.
3. Sophie was awarded a ......... to attend Boston University.
4. “Wisdom of the crowd” isatypeof ......... that collects large amounts of information

to gain a complete picture of a topic, based on the idea that a group of people is often
more intelligent than an individual.

She had never imagined being able to visit such ......... countries.

The Internet has ......... changed the way people communicate with one another.

6. Render the following text in English. Try to use Vocabulary where suitable.

ResearchGate — OecruiaTHasi coluaiibHasi CE€Th M CPEICTBO COTPYJHHYECTBA YUYCHBIX
BCEX HaydHbIX AucUUIUIMH. OHa TMPEeAoCTaBIsIeT Takue TMPUIOKEHHS, KaK TOUCK,

COBMECTHOE MCIOJb30BaHKEe (ailnoB, 00OMeH 0a30ii myoiukanui, GopyMbl, TUCKYCCUU U TaK

nanee. Y4aCTHUKUA MOTYT CO3/1aBaTh CBOM NEPCOHANILHBIN OJIOT BHYTPH CETH.

[Ipoananu3upoBaB MHGPOPMALIMIO, YKa3aHHYIO IOJb30BaTelieM B ero mpodaiie, cailT
npeasaraeT 0JIM3KUe MHTepecaM MOJb30BATENs TPYIIbI, APYTUX YYACTHUKOB U JIUTEPATYPY.

B nenom, co3mano 6onee 1 100 rpynm. I'pynmbsl MOTyT OBITh Kak OTKpPBITBIMH, TaKk U

3aKkpbIThIMU. JIr0OOM TmoONIb30BaTENh BCEra MOXKET CO3[aTh HOBYIO Trpymmy. ['pymnmna
npenaraeT MHCTPYMEHTBHI MOAJEPKKU COTPYJIHHUYECTBA, Takue Kak oOMeH d(ailnamu,




MJJAHUPOBAHWE BCTPEY WM OpraHu3aIis ompocoB. HECKONbKO HaydHBIX OpTaHHU3aIud |
KoH(epeHnui ucnoiabp3yroT ResearchGate kak 0CHOBHO# crmoco0 OOIIEHUs ¢ y9aCTHUKAMH.
CaiiT Takke mpeIaracT BO3MOXXHOCTh CO3JaHHS MPHUBATHBIX MOATPYIH JUIST OOJBIINX
OpTraHMU3AIHA, OTKPBITHIX TOJBKO ISl YIaCTHUKOB U3 COOTBETCTBYIOIIETO NHCTUTYTA.

CaiiT Takke COAEPKUT JTOCKY OOBSBICHUN CO CIHCKOM MEXIYHAPOIHBIX BaKaHCUU IS
yueHbIX. CIIUCOK MOXET OBbITh OTCOPTUPOBAH IO KIFOUEBBIM CIIOBaM, JOJIKHOCTH, 00JIaCTIM
u crtpaam. B 2009 romy ResearchGate pax BO3MOXHOCTH 3arpykaTh HEIaBHO
OMyOJIMKOBAaHHBIE CTAThU C COOJIFOICHHEM aBTOPCKHUX MpaB. [lomp30BaTenn MOTyT YUTaTh U
CKa4YMBaTh CTaThU OECILIATHO.

ResearchBlog — odunumansreiii 6mor ctnb ResearchGATE. OH ObL1 OTKPBIT B HOSIOpE
2009 roga. YUaCTHHKH CETH MOTYT OTHPAaBIATh 3allUCH M3 CBOMX JHYHBIX ResearchGate-
0JIOTOB TSI BKJIIOYCHHUSI B OOMmMi, oduimanbHbii 0or. Hanbosnee kauecTBEeHHBIC 3aIHCH
otouparoTcs u myoaukyroTcs. Takum oOpaszom, ResearchBlog, cocrosimuii n3 0ToOpaHHBIX
3amuceld MOJIb30BATENEH, SIBISETCS YBa)XKa€MbIM HCTOYHMKOM HOBOCTEH, KOMMEHTApHUEB,
MCCJIC/IOBAHUM Y MHHOBAIIMM U3 BCEX 00JIacTel HayYHOU JesATEeIbHOCTH.

Speak about it
Discuss the following questions with a partner.
1) What is ResearchGATE? Why is it called “Facebook for scientists”?
2) How was the concept of ResearchGATE born?

3) What are the advantages of ReasearchGATE? What are its contributions to the global
science?

4) How could a novice scientist benefit from signing up at ResearchGATE? Would a
reputable scientist find it useful? Why (not)?

5) Describe a typical user of ResearchGATE.
6) “Sharing will improve research” — can you agree with this statement? Give arguments.

7) Would you like to join such a specific social networking platform? Why (not)?



